
 
 

1 

 
  



 
 

2 

Table of Contents 

Pitch and Beta .......................................................................................................................... 3 

DA link ...................................................................................................................................... 3 

Concept ..................................................................................................................................... 3 

Links to research ...................................................................................................................... 3 

Links to lecture material ......................................................................................................... 3 

Social Utility and Public Audience ......................................................................................... 4 

Timeline of key contributions and progress .......................................................................... 6 

Original proposed timeline.................................................................................................. 6 

Adapted timeline .................................................................................................................. 7 

Key contributions timeline .................................................................................................. 7 

Conclusion ................................................................................................................................ 8 

References ................................................................................................................................. 9 

 

  



 
 

3 

Pitch and Beta 

Pitch - https://aliciamcfadden.wordpress.com/2021/03/19/ar-vr-technology-changing-the-

way-we-shop-online/ 

Beta -  https://aliciamcfadden.wordpress.com/2021/05/07/ar-vr-technology-changing-the-

way-we-shop-online-bcm325-beta/  

DA link 

Blog post with all videos embedded - 

https://aliciamcfadden.wordpress.com/2021/05/31/predicting-the-future-of-online-shopping/  

Concept 

The concept of my DA was to create a series of 3 video essays that discussed the 

short/medium-term future of online shopping, paying particular attention to AR and VR 

technologies being used in the industry, making predictions for this industries future, taking 

into account Covid-19’s effect on the industry. 

Links to research 

Some research which helped informed my DA: 

• Research conducted in 2020 showed that technology adoption timelines are shrinking 

significantly, previously new technologies took decades to penetrate the market, but 

today’s emerging technologies are becoming the norm fast (Digital Adoption, 2020). 

• Research by ABI (2018) predicts that by 2022, over 120 000 stores will be using AR 

and it is predicted that AR technology alone will account for as much as 3% of all 

eCommerce revenue within a year or even sooner.  

• Ecommerce is booming, up 37% from January 2020 there were 22 billion global visits 

to retail websites in June of the same year (Statista, 2020). 

• ASOS is using AR technology to digitally map models as an alternative to in-person 

photoshoots, the aim being to give customers a simulated view of the items on various 

models of different body types (Matera, 2020). 

Links to lecture material 

I drew on a number of scholarly sources in my DA to connect to subject material including: 

• “Science fiction doesn’t predict the future, rather it represents how a possible future 

can be imagines by making specific changed to current conditions” I used this quote 

https://aliciamcfadden.wordpress.com/2021/03/19/ar-vr-technology-changing-the-way-we-shop-online/
https://aliciamcfadden.wordpress.com/2021/03/19/ar-vr-technology-changing-the-way-we-shop-online/
https://aliciamcfadden.wordpress.com/2021/05/07/ar-vr-technology-changing-the-way-we-shop-online-bcm325-beta/
https://aliciamcfadden.wordpress.com/2021/05/07/ar-vr-technology-changing-the-way-we-shop-online-bcm325-beta/
https://aliciamcfadden.wordpress.com/2021/05/31/predicting-the-future-of-online-shopping/
https://www.digital-adoption.com/technology-adoption-rates-statistics/
https://www.prnewswire.com/news-releases/a-mixed-reception-for-augmented-reality-in-bricks--mortar-retail-efficiencies-over-engagement-300651752.html
https://www.statista.com/statistics/1112595/covid-19-impact-retail-e-commerce-site-traffic-global/
http://bustle.com/p/asos-is-using-ar-technology-to-fit-models-during-coronavirus-22896404
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from Istvan Csicery-Ronay (2008) to give plausibility to the predictions for online 

shopping depicted in the film ‘Ready Player One’. 

• I also drew on ideas Heli Paalumaki (2001) discusses in her article to justify my 

predictions which were based off of industry trends and past and present uses of 

technology within the industry. This was the idea that all possible futures have to be 

descendants of the present just like the present is of the past. This idea also helped to 

give structure to my DA.  

Social Utility and Public Audience 

Sarder (2010) argues, “foresight implies action in the present responding to an anticipated 

future state of affairs”. This is why my project was intended for industry professionals to help 

give them foresight into their industries future. 

 

My issue was reaching industry professionals, as shown in figures 1.1 and 1.2, I was unable 

to share my video to relevant subreddit pages, so instead I used those pages for research and 

shared my videos on Twitter and one subreddit page where the rules allowed figures 1.3, 1.4, 

1.5, 1.6 and 1.7.  

 

 

Figure 1.1 – VIVE Subreddit rules 

 

Figure 2.2 - eCommerce Subreddit rules 

https://books.google.com.au/books?hl=en&lr=&id=VQZtIqYCshEC&oi=fnd&pg=PP1&dq=csicsery+ronay+future+histories&ots=87M8do2mrl&sig=D-xzKMH_s-tR1iTPWMxSQFNQ-u8#v=onepage&q=future%20histories&f=false
https://www.academia.edu/2183380/Imagine_a_Good_Day_Bertrand_de_Jouvenels_Idea_of_Possible_Futures_in_the_Context_of_Fictitious_and_Historical_Narratives
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Figure 1.3 - Twitter post 1 Figure 1.4 - Twitter post 2 

Figure 1.5 - Twitter post 3 

Figure 1.6 - Twitter post 4 
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Figure 1.7 - Subreddit post by me seeking feedback 

Timeline of key contributions and progress 

Original proposed timeline 

 

Figure 1.8 - Schedule outlined in Pitch 
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Adapted timeline 

 

Figure 1.9 - adapted schedule in Beta. 

Key contributions timeline 

 

Figure 1.10 - Key contributions timeline, showing how response to feedback adjusted my 

timeline 
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As you can see in figure 1.10, my proposed timeline was shifted as I received feedback on 

my project which required me to change part of my project or do further research before my 

next video was produced. 

 

Conclusion  

Though my DA is finished for this class, the project could continue to evolve and explore 

other new technologies which could potentially affect the future of e-Commerce or dig 

deeper into AR and VR technology, as this project really only had enough time to skim the 

surface of the potential these technologies have which was definitely its biggest limitation.  
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